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e sign 'fﬁcance of marketing. ’ : ' (8]

o %} State the smarketmg in 21“ ;muy . [8]
02) I*‘aﬁ - Explain in brief any four core concepts of marketing. [8]
~ b) Explain the financial and social environment of marketing. [8]
03) a) ' Explain the product and price element of marketing mix. [8]
in in brief characteristics of services. - [8]

b) Explair

'V .,E}ipljain in brief problems in services marketiﬁg. [8]
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(8]
) o State in brief significance of E-Marketing. 8]
 b) Explain in brief significance of consumer behaviour. [8]
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@Q7) a) Explain in brief factors affecting consumer behaviour. 8]
b) State the importance of market segmentation. [8]
08) Write short notes (any four) : % (16]

a) Elements in Micro - Environment.
b) Process element of marketing mix.
¢) Outsourcing of IT services.

d) Steps in marketing research proceSs.
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)  Concept of consumer behaviour.
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